
Ulbe Jelluma, 23 November 2022

Did Print Power change 
anything for the paper industry?
Euro-Graph, General Assembly 2022



From awareness to community

Promoting print media



years



investment



of all print use advertising related



Effectiveness of print advertising



Promote print media:

To increase/ stabilise/ limit decline of use of advertising in 
newspapers, magazines, direct mail, catalogues and door drops



Addressing 
media pros, strategy & creative people at 
agencies and marketing pros at brands



Reoccurring strategic questions



Effectiveness and/or sustainability



All countries vs most important



Local vs central organisation



Communicate via print vs online



2008
One-off activity

Central production -decentralised operation



2009-2016
Building network

Involving countries
Creating awareness

Unbalance admin and campaign budget







Very limited media support





copies, 11 languages



Reach & readership unclear



2017-2022
Creating community

Focus 3 main countries
Strongly reduced budget



Creating & nurturing community of 
paper media effectiveness pros



Print Power : 
destination for print effectiveness insight, 

inspiration and information 





Meeting media & marketing directors 
France, UK and Germany



Media Directors at Cannes Advertising Festival



Canon Podcast

Speaking at conferences, meeting, in-house 
presentations, podcasts



Engage with industry leaders



Results



No answer to additional tonnage



No answer to ‘What if we hadn’t
invested in Print Power’? 



Print Power reached and engaged 
with 000 pros



Print Power kept print media on 
the radar



Worth the investment?



Print advertising expenditures 2008-2022*

(Western-Europe)

$ 362.548.000.000



How much did Print Power slow 
down the decline?



10%, 1%, 0,1%, 0,01%?



If only 0,01% = $362 mio
print advertising expenditures 



Proxy results 



Reach
Website visitors/budget

2019 -18k / 550k
2020 - 14k / 25k
2021 - 20k / 65k
2022 - 22k*/65k



Engagement

LinkedIn
Followers 1469

Engagement rate 5.05



Engagement

Newsletters
Open rate 21,26%

Click-through rate 9,51%



Future?



Print Power:
destination for print effectiveness (on all substrates) 

insight, inspiration and information



Thank you for your continued 
support

Ulbe Jelluma

ulbe.jelluma@printpower.eu


